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ASSUMPTION UNIVERSITY
OF THAILA

M.S. MANAGEMENT

Master of Science in Management
(E-Learning Program)

NEW INFORMATION TECHNOLOGY MANAGEMENT CONCENTRATION

M.S (Management) is designed to develop creative thinking

and analytical thinking and to inculcate innovative skills in new and
semi-skilled entrepreneurs, corporate managers and leaders of all kinds
of business organizations: Profit, Non-Profit, or Government needed to
effectively manage their operations to accomplish its goals in modern
dynamic environment.



QUALIFICATON FOR ADMISSION

- Bachelor’s degree or equivalent from an accredited
institution

- GPA of at least 2 on a scale of 4.00 or equivalent
for the Bachelor’s degree

- Good command of English

- Computer literacy

ENTRANCE REQUIREMENTS

- A complete application form

- Official transcript from the previous university attended
- Bachelor’s degree certificate

- Passport

- 4 Photographs in normal attire, not in graduation gown

DURATION: 1.2 Years

ADMISSION & EXAMINATION FEES

Admission Fees N!I
English Entrance Examination Fees Nil
EXEMPTION

The AU English Proficiency Test can be exempted
depending on which of the following conditions

you satisfy.

- a TOEFL score of (IBT) 90 or (P) 575 or an IELTS
(Academic) score of at least 6.5 (Validation: Two Years)
- a Bachelor’s degree or a higher degree from native
English speaking countries (e.g. USA, Canada, UK,
Australia, and New Zealand)

CURRICULUM STRUCTURE

Core Courses 18 Credits

Elective Courses 15 Credits

Independent Study 3 Credits
Total 36 Credits

ADDITIONAL FEES

Graduation Fees: US$ 300
Students need to bear for travelling expenses by

themselves (such as: round trip air ticket for YGN-BKK-
YGN, airport transportation and accommodation during
their stay in Bangkok.)

THE FEES INCLUDES:

- Matriculation fees

- Tuition fees

- University fees

- Comprehensive examination fees (first attempt only)

THE FEES DO NOT COVER THE FOLLOWINGS:

- Graduation Fees
- Textbooks

COURSES

- Organizational Management

- Information Communication Technology
Management

- Managerial Accounting

- Operation Management

- Marketing Management

- Research Methodology

- Managerial Economics

- International Business Management

- Business Management Strategy

- Finance and Accounting for Managers
- Customer Relationship Management

- Independent Study

NOTE

1. In case of failed grade in any course or comprehensive
examination, the student should retake the course or exam
with registration and university fee at the last rate.

2. The fees are subject to change at the university’s
discretion without prior notice.

CLASS HOURS

Thursday & Friday (6:00 PM to 9:00 PM) / Saturday & Sunday (9:00 AM to 4:00 PM)



